BOYS & GIRLS CLUBS

A Money Matters:
Make it Count*™ Event
Facilitator Planning Guide

Reality Store extends the impact of Money Matters:
Make It Count SM, which builds the decision-making
and behavioral skills of teens in core financial
concepts such as goal-setting, budgeting, spending
wisely, saving and investing. Teens envision the
lifestyle they would like to have when they are in their
late 20s and receive one month’s salary to spend

on basic living expenses for their family. Juggling
income and expenses, teens will experience financial
opportunities as well as setbacks, and develop
positive behaviors they can apply in their own lives.
The game helps teens discover if their occupation
provides the financial resources needed to live the
lifestyle they want.
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